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Tab.1 Questionnaire KMO and Bartlett test
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Tab.2 Analysis result of questionnaire on tourism supply of ancient villages
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Tab.3  Analysis result of questionnaire on the tourists willingness to travel
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Tab. 4 Analysis of the tourism supply and tourists’ willingness to travel
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Tab.5 Correlation analysis between the tourism supply and various dimensions of the ancient

R M PR R B
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H AL 0.243 * * 0. 063 0.318 % 0.139 0.157 0.210 % * 0. 185 =

Hex » P<<0.01 CGE), * P<<0.05 (R,
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Tab. 6 Cluster analysis of the influence of tourists” attention and tourism willingness on various dimensions of tourism supply of

ancient villages
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Relationship Research between Tourism Supply of Ancient Villages
and Tourism Intention of Tourists

LI Ze-feng
(Tourism College, Ningbo College of Vocational Technology, Ningbo 315100, China)

Abstract: By the method of questionnaire survey, we do some research about Tourism Supply of Ancient
Village and Tourism Intention of tourists in Qingtang Ancient Village. Based on the first-hand survey
data, the results are as follows: first and foremost, Tourism Supply of Ancient Villages contains six
dimensions, namely, theme activities; leisure facilities and service; shopping consumption; natural
environment; living environment; construction and infrastructure. Secondly. natural environment has the
highest attention to tourists, then followed by construction and infrastructure, leisure facilities and
service. Thirdly, Tourism Supply of Ancient Villages is positively correlated with Tourism Intention in
medium level. Natural environment has the highest correlation coefficients with tourism Intention, then
followed by shopping consumption. On this basis, the paper gives the suggestion for tourism exploitation
and utilization of ancient villages: emphasizing the environmental protection and resource exploitation of
ancient villages; improving the tourism service facilities; providing great travel experience; controlling
shopping consumption appropriately and maintaining the ancient villages atmosphere.

Key words: Ancient Villages; Tourism Supply; Tourism Intention; Qingtang Village
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An Interpretation of The Grapes of Wrathfrom the Perspective
of Ecological Ethics

HUANG Li-qing
(School of Foreign Language Studies, Fuzhou University, Fuzhou 350108, China)

Abstract: This essay analyzesThe Grapes of Wrathfrom the perspective of ecological ethics, pointing out
the causes of sandstorm on the southern plain of America in the 1930s - - - the misconception of
anthropocentrism, greedy system and culture of capitalism, alienation between humans and land, as well
as the influence of WWI and the unique frontier culture. From the perspective of ecological holism, this
essay points out that human beings should hold to the value of land ethics and strive for ecological balance
on earth.

Key words: Ecological Ethics; Sandstorm; The Grapes of Wrath; Land; Ethics; Anthropocentrism

110





