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Tab. 1 Two methods of defining family business
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Tab. 2 Research trend of charitable donation behavior in family business
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Tab. 3 The influence of regulatory factors on the relationship between family involvement and corporate charitable donation
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risks in family-controlled firms: evidence from Spanish

Relationship between Family Involvement and Corporate Charitable Donation Behavior
—A review Based on the Inflencing Factors
XU Min-li, HAN Hui-hui
(Jiangnan University Business School, Wuxi Jiangsu, 214122)
Abstract: As the highest form of corporate social responsibility, charitable donation of private enterprises
in China is booming. Among them, family business, as the main body of private enterprises, shows high
enthusiasm beyond non-family enterprises. It has played a key role in the charitable donation business in
China. The present study explores the influencing factors of charitable donation in family business and
The development of social emotional wealth not only enriches the
With

investigation into the motives of family business charitable donations in an all-round way, exploration into

discusses the underlying motives.
research field at the theoretical level, but also enhances attention to the family motivation.
the impact of corporate charitable donations from the family involvement level, and examination into
regulatory internal and external situational factors, are rather informative for family business governance
models and behavior selection.

Key words: Family involvement; Charitable donation; Behavioral motives; Inflencing factors
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