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Tab.1 Statistics of tourism consumption literature in China

(1998-2015)
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Tab.2 Core authors of tourism consumption and their volume of publication (1998-2015)
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Tab.3 Research institutions that dispatch more than six travel consumption (1998-2015)
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Tab.4 High frequency and high school keywords in Chinas tourism consumption research literature
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Tab.5  Research focus of tourism consumption in China
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Research on Tourism Consumption of China Based on CiteSpace

SI Jia-hui, CHEN Guang-qiang, WANG Xin
(School of Business, Anhui University, Hefei 230601, China)

Abstract: Tourism consumption is an important part of tourism economic activities, the key to achieve the
value of tourism products, and also an effective means to enrich life and enhance the quality of life. Based
on the method of knowledge map (CiteSpace) and statistical analysis of the related literature on tourism
consumption in the CNKI database from 1998 to 2015, it has been found that overall development trend of
the annual number of papers show better fitting degree to the binomial function and is divided into three
stages. The core authors are the main force of tourism consumption research, but the core author group
have not yet formed. Institutions on tourism consumption in China are mainly universities and scientific
research institutes. Chinese tourism consumption research focus on there hot areas, including connotation
characteristics, market development and sustainable development.

Key words: Tourism Economy; Tourism Consumption; Mapping Knowledge Domains; CiteSpace
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